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F two articles you Tho are agualee asd one. 
widely and one little known, you usually buy’ the — 
better known—because it is worth while to have things — 
everybody knows are good. ‘It is not enough for a 
printer to have papers. that are good, they must be Pe 
known to be good. Your customers want stationery ae 
“which will be instantly recognized as ‘excellent. 
Danish Bond is not merely the best “business” paper’ 
on the market — that is saying something — but, ‘because 
of wide use and continued advertising, it is one of the 
best known. Half your aah ape oe is done when son Bay 
"get the standard— | | Ah 


DANISH 


To know more about Danish Bond send. at once ‘toe a : we 
copy. of “Color Harmonies.” . Be shows the: nine SAREE Heme 
colors and white. eee Et OL as ee Lae eis 
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Manufactured by B. D. RISING PAPER co., Hidestonle Berkshire co, Ms. ag 
THE FOLLOWING ARE SOLE. AGENTS FOR THEIR LOCALITY. Meare d oe 
MILLER & WRIGHT PAPER COMPANY . 2.4 Tew. York City.“ 
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A Monthly Journal presenting New 
and Standard Papers with 
Helpful Suggestions 
as to their use 
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August, 1909 


Volume Four Mumber One 


Dssued by The Anibersity Press 
Cambridge, Massachusetts 
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we belteve tt the sacredness of the 

Ma ArintedD Wage, tr the fine em- 

A bellishiment of noble thoughts. 

: FH belteve that nert to the one 
who evolves the thought out of hts 
bratn, stands the Printer who clothes 
tt with tts proper setting. F believe 
we should honor the Gutenbergs, 
Cartons, Franklins, and BeWiunes 
as we do the Homers, Chaucers, and 
Hiltons. Blessed ts the man that 
thinks; twtre blessed ts the man who 
recetves the thought’s insptratton; 
and thrice blessed ts the man who 
ministers to us and to coming gen- 
erations in the Art Preservative 
at the ress Ww. C. Smith 
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Che {rinting Art Sample Mook 


A Monthly Publication, containing Examples of Typographic and other designs intended to 
assist the printer and those who order printing in the choice of Color Schemes, Inks, and Papers 


ISSUED ON THE FIRST OF EACH MONTH 


Copy and cuts for advertisements should be received not later than the Ist of the month preceding date of publication. 
Inserts should be delivered not later than the 25th of the month. Particulars as to size, style, etc., will be given on request. 


Advertising rates and further particulars will be submitted on application. 


C. F. Wurrmarsu, Advertising Manager. 


Tue University Press, Cambridge, Mass., U.S.A. 


Volume IV 
Number 1 


AUGUST, 1909 


Annual Subscription in the United States 
and Canada, $1.00; Foreign, $2.00 


Waste in Paper and Brinting 


BOSTON printer who made a large 

number of soap wrappers used to 
take a somewhat cautionary atti- 
tude on orders for additional sizes 
or for new styles. It was essential 
that the wrappers be of the exact 
size to bring the printed matter in 
the proper position on the four sides. In order to get 
a new product upon the market as soon as possible, 
the soap manufacturer would have the making of the 
dies for the soap and the printing of the wrappers 
under way at the same time. As the result of ex- 
periences in which large editions of wrappers had 
been printed according to orders, but found later to 
be not exactly the right size and therefore discarded, 
this cautious printer used to ask his customers if the 
dies or molds were ready. If not, he would ask if it 
would not be better to print 5000 at first instead of 
50,000 wrappers. This printer not only served his 
customers’ interests, but his own, for his experience 
and judgment in this class of printing were widely 
appreciated. 

There are two main elements of the waste in paper 
and printing —first, injudiciously large editions, 
larger than are required for immediate needs or than 
can be distributed before there are changes in styles 
and presses; second, and by far the more important 
and more serious question to determine, the waste due 
to inefficiency and poor quality of work. The exact 
efficiency in the value of an advertisement or cata- 
logue is seldom determined because of the difficulty of 
recording the returns. There may be personal sales 
or mail orders, both without reference to the cata- 
logue, yet due to it. To foster catalogue making, it 
is just as much the concern of the printer as of the 
advertiser to see that results are satisfactory. The 
printer must be a student of advertising. He must 
know what catalogues pay and if others are unprofit- 
able. Then when he is arranging details with cus- 
tomers, he is prepared with arguments and facts to 
back up reasons for producing work of a certain style. 


The Value of the Catalogue 


In many lines of business there are salesmen receiv- 
ing no more than a laborer’s wages and other salesmen 


selling the same class of goods yet earning substantial 
salaries. There is just as much difference in the 
efficiency of catalogues, but it is a great problem to 
determine it for yourself or to prove it to anyone else. 

The cost of a catalogue should bear the same rela- 
tion to results produced as in any other form of sales- 
manship. In some commodities, such as wholesale 
boots and shoes, the salesmen’s expenses and salaries 
are commonly estimated at seven per cent of the total 
sales, It is doubtful if salesmanship in any line falls 
below this percentage. In many lines a ten per cent 
basis on sales is considered a reasonable one, while 
in machinery and large equipment there must be a 
much greater margin, running up to twenty and thirty 
per cent in lines in which the field is extremely limited. 
Only in the case of mail-order enterprises would the 
catalogue be entitled to the full amount of salesman- 
ship percentage. 

Basis for Fixing Cost 

Where the catalogue is used largely as a specifica- 
tion of goods in stock or of machinery, it is merely an 
essential handbook for the salesman and customer. 
Such catalogues are therefore only a part of the selling 
cost. The amount which can therefore be reasonably 
expended upon catalogues varies in its relation to the 
total business just as the percentage of salaries varies. 
Perhaps the rate may be as low as two or three per 
cent of total sales, such as in boots and shoes and 
wholesale groceries, and it may go as high as ten 
per cent or more in the case of seedsmen and horticul- 
turists. By making a careful analysis of business and 
ascertaining the more or less fixed cost of selling ac- 
cording to the business concerned, it would be possible 
to fix upon a reasonable percentage to be allotted to 
the catalogue. 

The efficiencies of the catalogue are based upon the 
way in which it presents the goods and tells its story. 
It may be a cheap salesman and not worth much, or it 
may make large sales and be on the basis of a substan- 
tial salary. The catalogue has many of the charac- 
teristics of the salesman. It may be agreeable in 
appearance, clear and convincing in statements, and 
positive in its influence. On the other hand, it may 
have all the faults of poor salesmanship by inadequate 
information poorly presented. 
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THE PRINTING ART SAMPLE BOOK 


The problem to be studied is not first of all the 
size of the edition, but the probable results which each 
catalogue will produce. What one catalogue will do 
all catalogues will do within the limitations of the 
business concerned. ‘The question of the size of the 
edition is secondary to the efficiency of the individual 
catalogue. 

Because a man is a good printer it does not follow 
that he can make an efficient boot and shoe or auto- 
mobile catalogue. He must know the business which 
he is to serve. A reasonable amount of his time must 
be spent outside of his workrooms and even outside of 
his office. He must know about what was done last 
year and is being done this year in the particular line 
of catalogue making with which he is concerned. 
Some of the most experienced advertisers place carte 
blanche orders with printers in whom they have confi- 
dence for catalogues, the only requirements being a 
high degree of selling efficiency. Some printers lament 
that they have no opportunity for latitude in their 
work. ‘There are some advertisers who are not large 
enough to recognize the advantages of the printer’s 
co-operation, and there are still more printers who are 
not competent to undertake work on this basis. ‘The 
matter adjusts itself according to the ideas and abili- 
ties of all concerned. 


Wasteful Methods 


There are many good printers who do not know how 
to sell their product and have not the organization to 
get the kind of service required. Hence, a great deal 
of catalogue making is piece-meal work, resulting in 
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ODERN photography is to be credited 
4) with having taught us to see many 
things to which we would otherwise 
be indifferent. Untrimmed and un- 
mounted prints fall short of reveal- 
ing the beauties of the subject. By 
proper trimming, obtrusive details 
may be removed, balance, good proportion and a proper 
perspective produced. 

To the influence of photographic work we are also 
indebted for the training of the eye by which all 
gradations from very dark to extremely light prints 
are required, according to the characteristics of the 
subject. This same close discrimination extends to 
preparation of mounts. These backgrounds must be 
made to give certain elegance, dignity, style, and har- 
monious setting to the prints. A very close parallel 
has developed between this feature of photographic 
work and the display of process work and _ printed 
specimens upon mounts. 

By the use of some of the new doubletone inks, 
prints are produced which very closely approximate 
photographic work. When these are trimmed flush 
or cut slightly into the print and mounted upon suit- 
able backgrounds, effects are obtained which greatly 
enhance the attractiveness of illustrations. The dis- 


inconsistencies, friction, and finally, falling short of the 
standard. It is just as though one who is to erect a 
building should deal with all of the individual trades 
concerned. It is well known that such methods pro- 
duce friction, waste, and unsatisfactory results. 

Great enterprises are conducted on a broad scale. 
Some of the expenditures for advertising seem to the 
inexperienced to be extravagancies, while they are, 
after all, most judicious. The most remarkable recent 
instance of this is the employment of the best English 
designers and illustrators as a part of a fifty thousand 
dollar expenditure announcing the opening of the 
Selfridge Store, London. The results were satisfactory 
while it is probable that a less ambitious scheme would 
have failed. 


New Standards Required 


It is becoming more and more a question of not 
how much, but how well. Use paper which will give 
good results in type work and illustrations as well as 
contributing its part in durability and quality. Do 
not be penny wise and pound foolish. Advertising is 
a serious matter. It is casting bread upon the waters 
—spending large sums of money in anticipation of 
many-fold returns. ‘There is that scattereth, and 
yet increaseth; and there is that withholdeth more 
than is meet, but it tendeth to poverty.” This seems 
contrary to the title of this discussion, but the waste 
to be avoided is in the main false economies. ‘There 
should be intrinsic merit in paper, workmanship, and 
subject matter and then the questions of editions and 
distribution will take readily care of themselves. 


HHounts 


play of color work and general samples of printing 
in The Printing Art, well mounted upon harmonious 
backgrounds, has done much to stimulate this method 
of display. 

The selection of stock which is either in harmony 
with some element of the subject to be mounted upon 
it, or else is distinctly neutral, is essential to successful 
mounts. Many of the cover papers shown in this 
periodical are being used to good advantage, both as 
backgrounds for color work and for printing-office 
specimens. The Rhododendron, Herculean, Onyx, 
Buckeye, Princess, Italia, Executive, Highlight, Adver- 
tisers, Kaiser, and Artcraft Covers include shades which 
can be used advantageously for mounts. 

The position of subjects upon mounts, slightly above 
center and with side margins which bear a proper rela- 
tion to the accompanying text-pages, full length rules 
or small guide marks, and plain type for titles or foot- 
notes, are all details which must be considered in the 
production of mounts which will give the fullest ad- 
vantage to the subjects which they present. Select 
some of the covers which you will find displayed in 
this issue and study the effect of illustrated work or 
specimens which you have in hand, and you will surely 
find some ways in which you can enhance the value of 
your product. 
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Readers of Tur Printina Art Sampie Book are invited to send to this publication samples of work which show 


interesting results to which papers contribute an important part. 


The following comment upon current work will 


indicate the information desired. Owing to intimate relations with paper manufacturers arrangements are frequently 
made for still further advantageous display of specimens submitted to Tue Printing Art Sampte Book. Examples 
of stationery, announcement forms, and catalogues are especially desired. 


Turs year’s book of the Poland Spring House, South Poland, 
Maine, has embossed decorative panels and lettering in light tints 
and gold embossed on one of the light shades of Advertisers 
Covers, made by the Taylor-Burt Co., Holyoke, Mass. 


An excellent use of Sultan Cover is shown by the catalogue of 
J. L. Miller, Quincy, Mass. It is entitled ‘‘ Enduring Memorial 
in Granite, Marble, and Bronze,” the title being in white ink on 
the dark green Sultan Cover, ‘‘ Damascus.” ‘There is a distinct 
appropriateness in the color scheme of which the cover stock is 
the basis. 


Amone the especially well-made machinery catalogues issued 
this year is that of the National-Acme Mfg. Co., Cleveland, 
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of tints over all of the text and 
illustrated pages, with only a 
narrow margin of the white 
paper. The majority of the 
illustrated pages are made 
brilliant by the cutting out of 
the highlights in the tints. One 
of the most important features 
of this catalogue is the fine em- 
bossing of the cover and en- 
closure in a well-made carton. 
For both of these the Telanian 
Finish of Rhododendron Coy- 
ers is used, a dark color for 
the covers and a lighter one 
for the carton. 
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Unover the imprint of the 
Carlisle Indian Press, Carlisle, 
Pa., is the explanatory note 
relating to The Indian Crafts- 
man, *‘A Magazine not only 
about Indians, but mainly by 
Indians.” The publication as 
a whole is one of the most in- 
teresting and creditable issued 
in connection with any educa- 
tional institution of this coun- 
try. The covers for designs by 
students and the typograph 
has a creditably bookis 
quality. One reason why this 
publication is attractive is be- 
cause of the use of feather- 
weight wove book paper for the 
text, the illustrated forms being 
inserts on coated paper. The featherweight contributes its part 
in producing a substantial volume pliable and agreeable to the 
touch without excessive weight. 
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‘INTENSIVE SALESMANSHIP” is the title of a book issued by the 
Towle Mfg. Co., silversmiths, Newburyport, Mass. This book 
is a combination of a treatise on silver selling :—a science and 
an art; exhibits of historic precedents in art; and views of the 
works and products of the Towle Mfg. Co. Excellent results 
are obtained with text and illustrations printed upon Sepia Cameo, 
made by S. D. Warren & Co., Boston, the dull finished coated 
being admirably suited to this class of work. The cover has both 
the strength, color value, and texture especially appropriate to 
brochure binding of this class. The stock used is gray, Chippen- 
dale Cover, made by the Taylor-Burt Co., Holyoke, Mass. The 
Southgate Press, Boston, are the printers of this book. 


Crevetanp is entitled to high rank for the number and quality 
of house organs issued in that city. To a considerable extent 
these are to be credited to David Gibson. These publications 
differ from the majority of house organs because of the more 
bookish style of the page and distinctive style of typography in 
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AMENTAL ART), pure and 


simple,is like the measure and 
rhythm ofaverse. Averse may 
EROS scan, 
and cadence. In short, may have all the 
music of harmonious versification, and 
yet be made up of words that are mere 
nonsense; and so in ornament, it is not 
necessary to its beauty, as ornament, 
that it should have any meaning. 
is quite sufficient that it should be 
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Design by Fred 8. Bertsch, and lettering by Oswald Cooper, Chicago 


which they are produced. In most instances the text forms are 
printed upon antique wove or laid book papers, advertising pages 
on tinted coated, and covers on suitable shades of attractive 
texture. The current issue of Gibson's Magazine shows the 
advantageous use of Kenmore Cover made by the Carew Mfg. Co., 
South Hadley Falls, Mass., which has a parchment quality of 
finish which is in harmony with the text-pages and admirably 
supplements them. 


An interesting programme was issued by the Corday & Gross 
Co. and employees, Cleveland, for the Third Annual Outing. 
The cover design is characteristic of this company’s output, showing 
fine embossing upon Strathmore Antique. The word ‘ Outing” 
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Exhibiting appropriate intensity of black, due to the antique texture of the 


paper — Wheelwright’s Soufflé 


in a slight tint is made especially effective in embossing, while two 
flat panels in blank embossing at either side of the illustration and 
each including the familiar C G device form a part of the decorative 
scheme, The antique surface of the Strathmore is excellent for 
such contrasts produced by blind embossing. The programme is 
wrapped in an embossed tissue of a linen pattern, which is in good 
harmony with the pages which it encloses. Various patterns of 
embossed tissues of this class can be obtained from the Japan 
Paper Co., Union Square, New York. 


A piece of advertising literature which will be of help to those 
who use writing papers is the Strathmore Parchment Textbook, 
recently issued by the Mittineague Paper Co., Mittineague, Mass. 
There are samples of letter-headings printed by different methods 
on the various kinds of stock, and extra ‘‘test sheets” are 
supplied so that one may try the paper and see how it works. 
The book is accompanied by complete information regarding the 
various features of the Strathmore writing and correspondence 
papers and contains a price list and a list of selling agents. This 
latest addition to the literature of the Mittineague Paper Co., is 
in keeping with the high character of all the work it sends out. 
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Information from readers of this periodical shows that the inserts are being used widely for models upon which to 
base designs, typographic display, and color schemes upon the papers advertised. As the first step in making such 
use of these monthly exhibits, you are urged to send for sample books or specimen sheets of the different papers 
advertised. This will enable you to give definite information in response to inquiries about stock and to have the 
data at hand upon which to plan your work to the best advantage. 


WHEELWRIGHT’S SOUFFLE 


The eight-page introductory form of this issue is printed upon 
a featherweight paper made by the George W. Wheelwright 
Paper Co., 95 Milk Street, Boston. This paper is the product 
of a wide experience in book paper making. It has the qualities 
of texture, pliability, bulk, and color which make it most 
desirable for its intended use. ‘*Souffié” has been used on many 
of Harper & Bros. summer novels, and for similar books issued 
by a number of other publishers, producing the right weight 
volumes required. Most featherweight papers have a tendency 
to be dusty, thereby interfering somewhat with clean printing 

ualities, but the Wheelwright Company has largely overcome 
this defect. The sheet is also as even-sided as can be expected 
in a featherweight stock. Samples of various weights can be 
obtained from the manufacturers. 


ADVERTISERS PAPER MILLS 


The Taylor-Burt Company of Holyoke, Mass., is known as the 
Advertisers Paper Mills. Mr. James G. Taylor, the head of this 
mill, has made a big success of the enterprise from the start, and 
now has pleasure in announcing that the Advertisers Paper Mills 
has acquired from the Millers Falls Paper Co. and has installed 
in the mill at Holyoke especially designed machinery for the pro- 
duction of the well-known brands of cover and book papers made 
by the Millers Falls Paper Co. The brands hereafter to be made 
in Holyoke include the following: Old Veda Book, Old Veda 
Covers, Old Veda Bristols, Irving Book, Cadmus Covers, Cadmus 
Bristols, Feather Edge Writings. With this large addition to the 
already well-established brands previously made by the Adver- 
tisers Paper Mills, the company has a line which will meet the 
requirements of the most particular customers. The cover of this 
issue of Tue Prirntinc Art Sampte Boox is Cadmus, Corinthian, 
Crash Finish, 20} x 25-65 lb., made by this mill. Information 
as to the jobbers carrying the papers of this mill, together with 
complete sample books of the various papers, can be had upon 
request. 


PINNACLE COATED 


The new double-coated book paper called ‘‘ Pinnacle Coated,” 
made by the West Virginia Pulp & Paper Co., Fifth Avenue 
Building, New York, gives excellent results for half-tone printing 
in one or more colors. The sample sheet of this paper presented 
this month shows an illustration of the Anne Hathaway Cottage, 
printed in black, buff, and green. It will be noted that Pinnacle 
Coated lends itself very effectively to this treatment. Straight 
three-color work in yellow, red, and blue also shows up brilliantly 
on this paper. The stock used for the insert is 25 x 38-100 lb., 
but it is carried in other sizes and weights by the jobbers named 
on the reverse side of the sheet. Samples and quotations will be 
gladly sent by any of these jobbers or by the manufacturers. 


TEN DOLLARS IN GOLD 


The attention of readers of Tue Paintine Art Samrte Book 
is directed to the insert in this issue offering a prize of ten dollars 
in gold to the person first sending in correct answers to the 
questions given. To the next ten individuals from whom correct 
replies are received a year’s subscription to Tae Prinrine Arr 
Sampte Boox will be given. The answers and the name of the 
successful competitors will be published in the September number. 
Examine the sheet carefully and see if you can tell the name of 
the stock, where and by whom it was made, and who sells it in 
your own locality. Address all answers to ‘‘ Sample Contest,” 
The Printing Art Sample Book, Cambridge, Mass. 


HERCULEAN COVERS 


Shamrock Green, Linen Finish, Herculean Cover, is the paper 
selected this month by the Oakland Paper Company Division of 
the American Writing Paper Co., Manchester, Conn., on which 
to present a typographic cover suggestion for the use of the 
readers of Tue Prinrinc Art Sampte Boox. The ornaments in 


this design are some of the recent creations of the American Type 
Founders Company. The colors of ink selected, bronze blue and 
brown, harmonize well with the color of the paper, and the linen 
finish gives the whole a quality which is quite pleasing. The 
papers of this mill cover a wide variety of colors and finishes 
suitable for catalogues, pamphlets, programmes, and other com- 
mercial work. Sample sets of these papers should be in the 
hands of all users of paper. They can be had from the mill or 
through any of the agents named on the back of the sheet. 


ONYX COVER PAPERS 


The distinctive papers of the Keith Paper Co., Turners Falls, 
Mass., are coming into more extensive use every day. Hardly 
a package of samples of work from printers in various parts of 
the country is received by Ture Printine Art Sampte Boox which 
does not contain one or more specimens of work on which this 
stock is used. The specimen this month shows a two-color 
suggestion for the use of Green Onyx, Repoussé Finish. It will 
be found that in using the papers of the Keith mill some of the 
simplest treatments are the most effective. The stock contributes 
color, style, and quality, whether printed upon or not, and ve 
often a single line or a very small amount of decorative wore 
gives advertising literature printed upon Keith papers a style that 
is at once dignified and pleasing. Sample books of all of the 
Keith papers can be obtained from the jobbers carrying them. 


BUCKEYE COVERS 


The Beckett Paper Co., Hamilton, Ohio, exhibits this month 
a demonstration of embossing on Buckeye Covers. Attention is 
asked especially to the different qualities of surface shown in the 
embossed oval, smooth in the highlights and raised portions, 
with the stippled portion of the background forming an excellent 
contrast. Buckeye Covers also have distinct advantages in the 
range of fifteen colors, three finishes, and three weights, all of 
which are ready for immediate shipment. If you have not 
already obtained the specimen book of Buckeye Covers, send 
for it at once. It can be had from the mill or from any of the 
jobbers named on the insert. Read carefully the argument 
regarding Buckeye Covers printed alongside of this list of agents. 
There is truth in this statement. The Beckett mill has been 
making good paper since 1848, and knows the requirements of 
the trade, as their product always proves. 


“DURABLE” SLIP-SHEET PAPER 


Printers who do the better class of printing have realized for a 
long time the great importance of having a first-class slip-sheet 
paper for use in the pressroom, and enough of it so that stock will 
not have to be removed from the sheets before thoroughly dry. 
The use of spoiled sheets of work which has been discarded, these 
sheets being of various sizes and weights, is very poor economy. 
They are hard to handle and fail to properly protect fine work. 
Attention is directed to the sample of ‘ Durable” Slip-Sheet 
Paper, made by the Rosenberg Paper Co., Fisher Bldg., Chicago, 
shown in this issue. The surface of this stock is of such a char- 
acter that it absorbs the superfluous ink and it has other features 
which will at once commend it when put in use. Slip-sheeting is 
img not only for large work on cylinder presses, but should 

e also done on smaller work printed on job presses where abso- 
lute perfection is desired. Prices and quotations regarding this 
paper will be gladly furnished by the manufacturers. 


OLD CLOISTER COVER 


Through the courtesy of the Babcock Electrical Carriage Co., 
Buffalo, N. Y., the Mittineague Paper Co., Mittineague, Mass., 
is able to show another automobile cover. This is the fourth of 
the series and it is hoped enough may be secured for the balance 
of the year. The catalogue was designed and printed by the 
Hausauer-Jones Printing Co., of Buffalo. The insert is repro- 
duced on Selician Brown, Lightweight, Old Cloister Cover, and 
the mount Trappist Brown, same stock. The design is one of 
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THE PRINTING ART SAMPLE BOOK 


merit and quite applicable to the subject. As reproduced it shows 
what the artist might term ‘‘a study in brown,” for besides the 
two shades and one tint of brown in the ink there is also the two 
shades of brown cover stock. It is a very harmonious combina- 
tion, very pleasing and lasting to the eye. The stock adds to the 
dignity and attractiveness of the catalogue, giving a very favor- 
able impression of the automobile—a considerable advantage. 
In the planning of advertising literature, which includes stationery, 
one must consider the impression desired to convey and work to 
that end. Certainly a favorable impression can only be obtained 
through good printing and good paper, preferably one that has, in 
addition to quality, distinctiveness, attractiveness, and adapta- 
bility. Old Cloister Cover is but one of the half dozen ‘* Strath- 
more Quality” Cover brands that will give the printer and the 
advertiser the material needed. 


DANISH BOND 


A number of uses to which Danish Bond can be put have been 
presented from time to time in the pages of THe Printine Art 
Samprte Boox. There is no better paper made at the price for 
general commercial uses either for letter-press printing or for 
lithography. Work as expensive as steel-die stamping is worthy 
of being placed upon strictly high-grade paper. This is where 
Danish Bond is of advantage, for the reason that it is an all-rag 
stock and has the character, dignity, and finish to make the letter 
placed upon it have strong influence with the recipient. We pre- 
sent this month a sample of 17 x 22 — 20 lb. white Danish Bond on 
which is an embossed heading of the C. R. Carver Co., Phila- 


delphia, Pa., makers of the celebrated stamping and embossing 
presses of this make. The insert is not only a sample of the good 
working qualities of Danish Bond, but shows how effective the 
work of the Carver Press is on hard surfaced stock of this kind. 
The die is of unusually large size and the fact that the wiping and 
printing are perfect speaks well for the capabilities of the Carver 
Press. The die-stamping was done hy the Stephen Greene Co., 
Philadelphia, Pa. 


WHEELWRIGHT'S “B. P. F.” 


A four-page insert shows the excellent printing qualities of 
*¢B. P. F.” paper made by the Geo. W. Wheelwright Paper Co., 
Boston. This paper is being used to great advantage in book 
and catalogue work because the quality of surface is such that it 
makes possible exceptionally good results in illustrations without 
resorting to highly finished stock. There are frequently classes 
of work in which text must be regarded fully as much or more 
than illustration, and ‘‘ B. P. F.” is much pleasanter to the eye 
than supercalendered or highly coated papers. ‘This insert is 
printed on ‘‘B. P. F.” of the basis of 2538-70. Other inserts 
have demonstrated results upon 40, 50, 60, and 80 lb. The series 
now. includes a showing of weights which will be useful to the 
buyer of this class of paper. In order to determine the admirable 
bulking qualities of this paper, and the saving of weight which 
can be made on books and catalogues, you are recommended to 
write to the Geo. W. Wheelwright Paper Co., 95 Milk Street, 
Boston, for sample sheets to prepare dummies, or for such other 
information as you may desire. 


THE PRINTING ART SAMPLE BOOK FOR SEPTEMBER 


The next issue of this publication will be greatly enlarged and include displays of some papers which have not 


heretofore been shown in it. 


September marks the beginning of the buying season, and every printer and user of 


printing will find this publication of increasing value to him because of the suggestions and information which he 


can derive from it, 
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HALF PAS 


DESIGNED INVITATION FORM 
Designed letter and decoration usually appear to the best advantage when printed upon antique 
finished stock such as used in this instance. The above design is by Will Phillip 
Hooper, New York. Printed in its original form in green and gold 
[7] 


Choice Examples of Book-Making — Free 


FOR INFORMATION ABOUT PAPERS 


N return for information about the use of papers displayed in Tue 
PrinTinG Art Sampte Book, you are offered the opportunity of 
securing one or more books of rare interest to those in any way con- 
cerned with printing. ‘The Wayside Publications are intended to be a 
perfect expression of the Printer’s Art, the decorations, the types, the 
paper, and the binding being chosen with a specific view of adaptability to the title 
itself. These Publications are issued for the pleasure of those who appreciate the 
requirements of good book-making. 


The titles and brief descriptions of the Wayside Publications are as follows: 


° ” 
Flowers from Persian Gardens Che “Wah” BWallads 

Composed in French Elzevir with panel decorations. De- A most delightful edition of W.S.GILBERT’S famous bal- 
signed end leaves and gray and white binding add further to lads, illustrated with over one hundred drawings by the author- 
the interesting quality of this edition. Price $1.25. Vellum finish deckle edge Old Stratford paper. Printed and 


bound in gray and white. 334x6%. Price, $1.25. 


Che Wisdom of Confucius A! } 
With an Introduction by His Excellency WU TING FANG, Minister Che Kubaipat of ®mar Yhappamn 


oe ae Printed on vellum finish deckle edge paper, rubricated title, 


The prominence now given to China and to things Chinese especially designed Persian ornaments and an Oriental bind- 
warrants giving the wise teachings of the great philosopher for ing. 5 x 634. Price, $1.00. 


the first time a fitting setting. This edition is exquisitely 
arranged in types, and is printed on vellum finish deckle edge 


Old Stratford paper. ‘Title and cover done in gray and white. Che Wook of uth and Che Wook of €sther 


: J 
34 x6/4. Price, $1.00. Set in Troy type with especially designed initials and rubri- 
cated title. Printed on antique deckle edge paper, bound in 


Kip Pan Winkle gray paper boards. 534 x 8%. Price $1.00. 
A reprint done in an old style manner on deckle edge paper, 
with rubrications. Title-page and frontispiece designed by FOR YOUNGER FOLK 


Will Bradley. 44% x7%. Price, 75 cents. 
Reprints of single stories from great authors, with especially 


Legend of Sleepy Hollow rleid Middingw oanicuiccly adapted tor ses eotiamenELtoke 
With title and frontispiece designed by Will Bradley; a com- to children. Small quarto, 5 x 6%. 
panion book to Rip Van Winkle. 4% x74. Price, 75 cents. 
Perseus 
Che Atorp of the Candlesticks By CHARLES KINGSLEY: Price, 75 cents 


By VICTOR HUGO. This is a choice edition in old style Prince Ahmed and Peri Wanou 


treatment, deckle edge paper, and bound in gray and white. 
Price $1.00. From Arabian Nights Tales. Price 75 cents. 


If you will send us the name of any paper and the amount ordered, as a result of 
a suggestion or information which you found in Tur Printinc ArT SampLe Book, 
we will send you postpaid your selection of the above books, one for each order which 
you have placed as specified. 

Substantial orders are being made and agencies established through exhibits in 
this publication, but manufacturers cannot get any adequate information direct because 
the majority of orders are placed through paper dealers in the different cities, where 
agencies are established. We want this information and the manufacturers want it as a 
demonstration that the monthly exhibits of suggestive models in THE PRinTING ART 
SAMPLE Book is an important factor in stimulating the sales of new and standard papers. 


Tue Printinc Art Sampie Book, Te University Press, Cambridge, Mass. 
[8] 
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LIST OF AGENTS FOR 
PINNACLE COATED 


Boston, Mass. . 
Rocuester, N. Y. 
Burra.o, N. Y. 


CLEVELAND, OHIO 


Detroit, Micu. 


CuicaGco, Inu. 


MiILwauKeEEg, WIs. . 
Minneapouis, Minn. 
Sr. Paun, Minn. 
Omaua, NEB. 
Kansas Crry, Mo. 


DENVER, COL. 


INDIANAPOLIS, IND. 
LovuiIsviLuE, Ky. 


CINCINNATI, OHIO 


Harrispure, Pa. 
WasHineron, D. C. 
Baurimore, Mp. 
Ricumonp, Va. 
PirrspurG, Pa. 


PHILADELPHIA, Pa. 


San Francisco, Cat. 


Los ANGELES, CAL. 
OAKLAND, CAL. 
New York, N. Y. 


Tue Arnotp-Roserts Co., 180 Congress Street 
Tue Atuina & Cory Co., 66 Exchange Street 
Tue Atiuinac & Cory Co., 225 Washington Street 


Tue Union Paper AND TwIne Co. 
131 St. Clair Avenue, N. W. 


Tue Union Parer anpD Twine Co. or MicHiGANn 
46 Larned Street, West 


DEARBORN Paper Co., 120 Market Street 

W. D. Messtncer & Co., 179 Randolph Street 

Puant Paprr Co., 279 Dearborn Street 

Tue E. A. Bovrer Co., Hanover and Oregon Streets 

Minneapouis Parer Co., 400 Fifth Street, South 
Minneapolis, Minn. 

CARPENTER Paper Co., 1118 Howard Street 

Kansas City Paper House, 607 Wyandotte Street 


Carter, Rick & CARPENTER PAPER Co. 

1625 Blake Street 
C. P. Lesu Paper Co., 121 Kentucky Avenue 
LouisvitteE Paper Co., 249 East Main Street 
Browne & Sruart, Neave Building 
THe CuHatrrenp & Woops Co. 
JOHNSTON PapreR Co. 
Rh. P. ANpREws Paper Co., 627 Louisiana Avenue 
I. N. McDonatp & Co., 32 South Charles Street 
THe SourHerRN Paper Co., 1016 East Cary Street 
Tue AxirwnG & Cory Co., Liberty and Third Aves. 
Linpsay Bros., Inc., 615 Ranstead Street 
ZELLERBACH Paper Co., Battery Street at Jackson 
ZELLERBACH Paper Co., 113 N. Los Angeles Street 
ZELLERBACH Paper Co., 836-838 Franklin Street 
Perkins & Squier Company, 60 Duane Street 
J. E. Linpe Paper Co., 84 Beekman Street 
F. A. Fuinn, 32 Beekman Street 


SOLE EXPORT AGENTS 
20 Vesey Street, New York. Offices in London, Sydney 


Parsons Trapine Co. ; ; ‘ ; 
Wellington, Havana, Mexico City, Buenos Aires 
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You should have a good supply of slip-sheets, and they ought to 
be the best obtainable. There is no better on the market than 


“Durable” Slip-Sheet Paper 


MADE BY 


ROSENBERG PAPER CO. 
507 Commercial National Bank Building, CHICAGO Write for particulars and prices 
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We carry in stock, 38 X 52 soft fold. All other sizes made to order 
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| Pann qu 


urowaric DIE PRESSES 


oF eRe or REr URNA ORE Tyo i LAUTAN 


ALL COMMUNICATIONS SHOULD BE 


GH) AVENE: 
ADDRESSED TO THE COMPANY TO 
INSURE PROMPT ATTENTION . ] 
PHILADELPHIA, Pa. 


STEEL DIE-STAMPED LETTERHEAD 
ON DANISH BOND 
The increasing use of steel-die and plate work for letter-headings has made it necessary to use the best quality of stock, so 
as to keep all in harmony and up to a high standard. This example shows the work of the C. R. Carver Co. Press 


upon 17 x 22=20 Ibs. Danish Bond, made by The B. D. Rising Paper Co., Housatonic, Mass. 
The die-stamping was done by Stephen Greene Co., Philadelphia, Pa. 


DANISH BOND 


Made by 


B. D. RISING PAPER COMPANY 
HOUSATONIC, MASS. 


This is a sample of Danish Bond, 17 x 22=20, White. Made also in nine colors 
See List of Agents on inside front cover of this issue 
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PROGRAMME 


OF THE 


Hudson River Line Orchestra 


FOR THE WEEK ENDING 
JULY 10, 1909 


GRAND SALOON, 2:30 P.M. 


GUSTAV, KOHL, Conductor 


Printed on 221% x’ 2854 = 70 Ibs., Herculean Cover, Shamrock Green, Linen Finish 


it Ths insert suggests ‘to you the use of a seasonable color of 
Herculean Cover for programmes, menus, and pamphlets. 
You will see that, with good typographic treatment, supple- 
mented by HERCULEAN COVERS, you can produce 
~ work of distinctive quality. 
. On the following page you will find a iat of agents from 
whom you can obtain this stock. If you have not a full set 
» of samples of Herculean Coyers at hand, send for one. 


AMERICAN WRITING PAPER CO. 
Oakland Paper Company Division 


»MANCHESTER, CONN. 


[OVER] 


HERCULEAN COVERS | 


Can be obtained of bie following 
anemia 


CONROW BROTHERS . 33 Beekman St., New York City _ 
COOK-VIVIAN CO. 183-193 Congress St., Boston, Mass. 
THOMAS W. PRICE CO... ... . . - Philadelphia, Pa. 
0. F. H. WARNER & CO... . .... . Baltimore, Ma. 
THE ALLING & CORY CO... - . (elaine vt eae i 
BONESTELL & CO. 2.6 «6 4 se - San Francisco, ‘Cal, 
BLAKE, MOFFITT & TOWNE. . . . . Los Angeles, Cal. 
BRACON' PAPER CQ. 6.606 ea 9 6 Ste Louis, Mo. 
CRESCENT PAPER CO... .. . . . Indianapolis, Ind. 
THE UNION PAPER & TWINE CO. . . Cleveland, Ohio. 
CHATFIELD & WOODS CO... . . . Cincinnati, Ohio _ 
‘THE CENTRAL OHIO PAPER CO. . . Columbus, Ohio 
THE TROY PAPER CO... ... 4...) Troy, N.Y. 
HUDSON VALLEY PAPER CO. ..... Albany, N.Y. 
THE UNION PAPER & TWINE CO. . Detroit, Mich. 
THE PETERS PAPER CO. ..... . . - Denver, Col. | 
THE HAMPTON ROADS PAPER CO. . . . Norfolk, Va. 
THE PACIFIC PAPER CO. ..... . . Portland, Ore. _ 
BUNTIN, REID & CO... . . 4... © Toronto, Canada 
| THE PAPER MILLS CO. . . 319 Fifth Ave. Chicago, I. 


Export Agents 
20 Vesey Street, New York; ondens 
Sydney, Melbourne; Wellington, PHY 
PARSONS TRADING Co. Bombay, Cape Town, Havana, — 
Mexico Chee Buenos Aires. Hulett, 
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From ‘‘ The School Arts Book,” by courtesy of The Davis Press, Worcester, Mass. 


BD, Pale. 


A PROFITABLE COMPARISON 


VERY argument for dull finish coated paper is an argument for “B.P.F.,” because 
you can obtain the same artistic effects upon both— but there are advantages in 
using “B. P. F.”” It is uncoated, hence more durable and less expensive, since the 

cost of coating is eliminated. 

Q “B. P. F.” is lighter bulk for bulk than coated or supercalendered paper — so reduces 
the cost of mailing. 

q “B. P. F.” can be made in any size on a basis of 25 x 38, from 40 to 100 Ibs. to 
the ream. 

({ Learn the possibilities of “B. P. F.’’ for your own printing, and take advantage of this 
means of getting away from inartistic, shiny, eye-straining papers. 

( Samples and full particulars will be promptly sent in answer to your inquiries. 


MANUFACTURED ONLY BY 


ihe eoeOkGeavve VV EIEEEVVRIGHT: PAPER CO. 
95 MILK STREET, BOSTON, MASSACHUSETTS . 
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Printed on 25 x 38=70 “B.P. F.’”” Natural 


F Te. 3 


‘ 


150 SCREEN 


133 SCREEN 


WHICH, SCREEN WOULD -.YOU ADVISE? 


We recommend 133 screen, but this need not deter you 
from using the 150 screen if your plates are already so made 


If this insert looks as well or better than your printing, let us tell you 
how much you can save by using “B. P. F.” 


This 4-page insert is printed on Natural “B.P.F.,”” 25 xX 38=70, 500 sheets 
Notice the even “look-through,’”” non-glossy surface and velvety texture 
GEO, W. VWHEELWRIGHT PAPER’ CoO; 
BOSTON, MASS. 


Buckeye Covers 


“They speak for themselves” 


Carried on hand, ready for immediate 
shipment, a full stock of our Fifteen 
Colors, Three Finishes and Three 
Weights. # ARAL AARARARB 


The Beckett Paper Company 


Makers of Good Paper in 
Hamilton, Ohio, since 1848 


This ix 76 x 25-90 Ib, Antique Finish 


uckeye Covers 


@ Get sample 
sheets from one 
of these jobbers, 
or write direct for 
sample book; 
compare Buck- 
eye Cover with 
any other line 
costing 50 to 75 
per cent. more, 
and 


Prove for 


Yourself 


That Buckeye is 
better than any 
other cover at 
anywhere near 
the price, and 
better for more 
purposes than 
any other cover 
regardless of 
_ price. 


—— , 
oie 
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CAN BE SECURED FROM THE FOLLOWING JOBBERS: 


BUFFALO, N. Y.—The Alling & Cory Co. 
CHICAGO, ILL.—James White Paper Co. (Ulster Covers*). 
The Chatfield & Woods Co, 


The Whitaker Paper Co, (Highland Covers*). 
CINCINNATI, OHIO es Cincinnati Cordage & Paper Co. singles Covers*) 
The Diem & Wing Paper Co. 


CLEVELAND, OHIO—The Union Paper & Twine Co, 

COLUMBUS, OHIO—The Central Ohio Paper Co. (Montrose Covers*). 
DAYTON, OHIO—The Keogh & Rike Paper Co. 

DETROIT, MICH.—The Union Paper & Twine Co. 

DES MOINES, ltOW A—tThe Carpenter Paper Co. (Cairo). 
DENVER, COLO.—The Paper Co. (Dundee Cover). 


C. P. Lesh Paper Co, 
INDIANAPOLIS, IND. Indiana Paper Co. 


KANSAS CITY, MO.--Graham Paper Co, (Nokomis Cover). 
MIDDLETOWN, OHIO—tThe Sabin Robbins Co, 
MINNEAPOLIS, MINN.—McClellan Paper Co. (Haviland Cover). 


The Whitaker Paper Co. (Highland Covers*). (get 
NASHVILLE, TENN. Graham Paper Co. (Peerless Covers"). vf 


NEW ORLEANS, LA.—E. C. Palmer & Co. (Napoleonic Cover). 


The Alling & Cory Co. i 
PITTSBURG, PA. ( The Chatfield & Woods Co. "} 


ROCHESTER, N. Y.—The Alling & Cory Co. 
ST. LOUIS, MO.—Graham Paper Co. (Peerless Covers*), 
ST. PAUL, MINN.—Wright, Barrett & Stilwell Co. (Ottawa Cover). 


The Beckett: Paper Co. 
Makers of Good Paper in | 
Hamilton, Ohio, since 1848 hi i 
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Remington Acms Go. 


Let the Cover Stock do its Part 


The Keith Onyx Papers have proved a distinct addition to 
the resources for effective covers where the title or design 
does not cover the whole page. The cover stock contributes 
color, style, and quality whether it is printed upon or not. 


KEITH PAPER COMPANY 


This is a Sample of 21 x 33 = 60 lbs. 
TURNERS FALLS, MASS. 


GREEN ONYX, Repoussé Finish MCakers of Distinctive Papers 


‘ # of 
‘ 
LIST OF AGENTS CARRYING IN STOCK ae 
ONYX COVER PAPERS he AG 
AL ; it ah e. 
HENRY LINDENMEYR & SONS . - - + + + + New York» “4 e th 
THE THOMAS W. PRICE COMPANY “uaa Philadelphia, Pa. & | Ke i 
LESTER P. WINCHENBAUGH . .. | - Roston,;Massplahge MAT bs 
THE PAPER MILLS’ COMPANY . .. . . - - Chicago, it) RF Ar \ 
.,GRAHAM PAPER COMPANY 2s 2). St Louigfio, “ghee )) a) PRS 
THE CHATFIELD & WOODS COMPANY . 8" Cincinngti,tO.) yi ee 
CARPENTER PAPER COMPANY . . . . . . Omaha,Nebo 
(San Francisco, Gale, wor tee LP fy 
ZELLERBACH PAPER COMPANY . . . Oakland, Cal. ak ae 
| ) Los Angeles, Cal r ‘hin 
‘THE CLEVELAND PAPER MFG. Co. . . - . Cleveland,Q. 
RochesterN 4s, lacie a 
THE ALLING & CORY COMPANY. . . Buffalo, N. Y. wat Oh re Oe 
Blitsburg, Pa 4 ee 


R. P. ANDREWS PAPER COMPANY . . Washington, D. C. {4 roe aes 
JOHN A. DUSHANE & COMPANY. . . . Baltimore, Md. i 
THe H. & W. B. Drew ComPANy. . . Jacksonville, Fla. 

AMERICAN PAPER COMPANY ... . .- ‘Seattle, Wash. vd 
CLARK BROTHERS & COMPANY, LTD. . . Winnipeg, Can. 

J. C. PARKER PAPER COMPANY . . . . Louisville, Ky. 
FG. LESLIE COMPANY . . 4 6@ .. .) ,'SBePant, Minn, oc fe 
MINNEAPOLIS PAPER COMPANY . . . . Minneapolis, Minn. ” 


Ca. aa 
CARTER, RICE & Pane PAPER CO.*. Denver, Col. "4 oe ok 
MissoURI PAPER HOUSE... - +. ~~ . Kansas City,Mo. 


THE BUNTIN REID Beats pot pag t cts Toronto, Can. 
C. "Pa LESH PAPER AGOMPARY' 7-0, hie Indianapolis, Ind. 


~—% OS 


Onyx Announcements in Bond Paper with Repoussé finish, and in fhe 4 aw 
heavy paper with Vellum finish, are made by the P. P. mane & Co. asi, an ? : 

: Springfield, Mass. es pale 
F Samples will be furnished by the Kellogg Gentvany or the Keith patie ax'th 
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WHAT DO YOU KNOW 
ABOUT PAPER? 


IF YOU THINK YOU KNOW ANY- 
THING, HERE’S YOUR CHANCE 


WE WILL PAY 


Ten Dollars in Gold 


To the individual (located in any 
state outside the one in which this 
paper is made) from whom we re- 
ceive the first correct answers to the 
following questions : 


What is the name of the stock 


on which this page is printed ? 


2. Where and by whom was it 
made ? 


3. Who sells it in your locality ? 


To the next ten individuals from 
whom we receive correct replies we 
will give a year’s subscription to 
Tue Printinc Art SAMPLE Book 


The correct answers and the names of successful competitors will 
be published in THe Printinc Art Sample Book for September 


GET BUSY —and address your answers to 


“SAMPLE CONTEST,’ THE PRINTING 
ART SAMPLE BOOK, Cambridge, Mass. 


Grand Prise 
Ten Dollars 
IN GOLD 


Ten Supplementary Prizes 
One Year's Subscription to 


Tue PRINTING ART 
SAMPLE Book 


WATCH FOR OTHER 
CONTESTS - ONE 
WILL APPEAR IN 
THE NEXT ISSUE 


t 
£29 


OW in its thirteenth volume, gives fs, 
authoritative articles on printing 


and the allied arts. Its typographic 


displays, exhibits of illustrations by all. Q 


B modern methods, color work, and other 
distinctive features make . it the most 


remarkable publication of its kind in — 
the world. The magazine is the ex- 
ponent of artistic printing along’ the ».§ 
simplest lines. It is an inspiration from. ie 
which no true lover of good typography | 
It gives 
plans, suggestions, and ideas on which 

to base the arrangement of book and a 
commercial work. The work i is repre- | 


can fail to: receive benefit. 


sentative of the best examples produced 


in America. You should see it. Annual te 
subscription $3.00; Pana $3. 753. 


Since ane 
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cecilia carrying ‘actual ee c 2 q 
standard: and ‘special Papers, with ‘sug- 

- gestive ideas for their | use. The ‘ ih 
ae and other designs are intended 


to assist the. printer and, the ‘man who i 


i _ orders printing, with special reference : 


to the’ paper to. ‘be, selected for certain : 
work. Exhibits, of Coated, ANA +. 
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ee Ackles as ‘well as ‘the regular 
‘forms of letter” press. work, Annual 
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